
Creative lead

Visual / Creative Manager

Art Director | Creative Lead | Creative Strategist

Scriptwriting & Storytelling - Promos | Branded Content | Short &
Long-form | Hindi + English

A seasoned creative professional with 8+ years of
experience, blending design expertise, campaign strategy,
and disruptive storytelling. Skilled in scripting engaging
promos, branded content, and viral ideas that tap into OTT,
entertainment, and pop culture. Adept at managing
projects end-to-end — from script and concept to
production and execution — while ensuring both aesthetic
impact and functional excellence.

Experienced across brand identity, communication design,
performance marketing, and video production, with a
strong foundation in advertising fundamentals, user
experience, and design thinking. Known for leading high-
performance creative teams, aligning cross-functional
stakeholders, and solving problems under tight deadlines.

Pioneering AI-powered creative experimentation
(Midjourney, Runway, Firefly, Sora, DALL·E, Veo) to explore
new ways of storytelling and campaign execution.
Recognized for adaptability, strategic thinking, and
delivering work that resonates, engages, and trends.

Campaigns & Marketing - Disruptive Ideas | OTT & Pop Culture |
Social-first | Title Marketing

Creative Direction & Design - Visual Identity | Packaging |
Campaign Design | Production Oversight | Art Supervision

Advertising Fundamentals - Brand Positioning | Strategy |
Consumer Insights | Problem-solving

Tech-led Creativity - AI Tools (Midjourney, Runway, Firefly, Sora,
DALL·E) | Visual Experimentation | Motion & Layout Design

Sr. Creative Manager 

Creative Designer

June 2022 - Oct 2025

Oct 2025 - Present
Swiggy (CREW)

aayush3223@gmail.com

Brand Ownership

Creative Direction & Content Strategy

AI-First Creative Execution

Cross-Functional Collaboration

End-to-end ownership of Crew’s visual identity, including defining brand
guidelines, tone, and aesthetics, and ensuring all touchpoints feel premium,
cohesive, and clearly differentiated.

Shaping what content goes out, where, and how, including campaign
narratives, editorial visuals, and experience-led storytelling, in close
collaboration with product, marketing, and leadership teams.

Driving AI integration across creative workflows, creating AI-led visuals and
videos, and setting standards for responsible, scalable use of AI in Crew’s
creative output.

Acting as the creative bridge between product, marketing, growth, and brand
teams to translate business goals into strong visual outcomes.

http://www.aayudesign.com/

